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Beth H. Schwartz

7631 Widmer

Lenexa, Kansas  66216

(816) 806-6300 (Cell) / (913) 268-5258 (Home)

(913) 341-0007 (FAX) /Beth-Schwartz@jenkc.org
Professional Profile
Marketing professional with comprehensive experience and capabilities in professional services marketing for regional and national firms, including 10 years in management.  Proven ability to lead and work as part of a team, develop winning strategies, and direct complex business and marketing initiatives in a fast-paced, high-technology environment. Expertise includes:

· Marketing planning and budgeting

· Client Relationship Management (CRM)

· Management of website design and implementation

· Advertising programs

· Public relations/media relations

· Proposals and interviews

· Management of marketing staff

· Event management 

· Cost control, efficiency, quality
ADVANCE \d12Professional Experience
SPENCER FANE BRITT & BROWNE LLP
Kansas City, Missouri
Marketing Director

Responsible for all aspects of marketing professional services for a law firm with 125 attorneys in four Midwest offices.  Practice groups and client/industry-specific teams provide regional, national and international services.

· Managed annual marketing budget of $400,000, requiring coordination with 10 practice groups.

· Purchased and implemented InterAction, a Client Relationship Management program to enhance cross-selling and information-sharing capabilities.  Directed licensing, maintenance and training activities; facilitated use of InterAction in client development activities.

· Public relations responsibilities  – Selected and coordinated with a local PR firm; handled press releases, media contacts, major client events (annual reception for 400 at The Kemper Museum), firm tickets, sponsorships, seminars, etc.  Enhanced PR opportunities by developing mutually valuable working relationships with reporters.

· Implemented client and industry teams to primarily focus marketing efforts on client needs, rather than law firm practice group structure. 

· Worked with practice group leaders to develop marketing plans more focused on key clients and business opportunities (target marketing, rather than “shotgun” approach).  

· Managed the design and implementation of a new, user-friendly website with creative graphics and easy maintenance.  The firm received many compliments on the new website from clients, potential recruits and others.

· Supervised two marketing assistants whose work included seminar organization (20 to 25 each year), database updates, and print material design.

· Wrote and oversaw design and production of a new firm brochure requiring partnering with outsourced graphic design and photography firms.

TRANSYSTEMS CORPORATION

Kansas City, Missouri

Marketing Director

· Directed all aspects of marketing for Midwest region of national transportation engineering firm. Responsible for establishing marketing team and instituting marketing processes to enhance efficiency, quality and cost control.

· Introduced tracking mechanisms for marketing efforts, including a win-loss report.

· Designed and conducted bi-monthly marketing meetings with a group of 25 key personnel, local advertising campaign to raise awareness of the firm, 300-guest open house celebrating office move.

· Organized the marketing team in Phoenix to win the design of a $200 million, state-of-the-art rental car facility at Phoenix International Airport.


HNTB CORPORATION

Kansas City, Missouri
Marketing Director, 1997-1999

tc \l4 "Marketing Director, May, 1997 to November, 1999Marketing Director for all service lines (architecture, engineering, planning) in the 13-office central division, with responsibility for marketing, client development, and public relations.

· Supervised the work of three marketing managers, five marketing coordinators, and two graphic designers preparing proposals and developing interview materials, awards submittals, and other marketing pieces.

· Developed marketing strategy for “mega” and “must win” projects, as well as strategy for attaining overall division sales and budget goals.  Winning efforts included Broncos Stadium, Union Station, Kansas Light Rail Transit Studies, KCI Runway Design, and the Branson Highroad.

· Coordinated closely with HNTB principals and project managers throughout the 550-staff division.

Marketing Manager, 1994-1997

· tc \l4 "Marketing Manager, May, 1994 to May, 1997Responsible for proposals, interviews and other marketing activities in 11 states.

· Supervised three marketing coordinators, an assistant marketing coordinator, and production coordinator.

· Attained division goals by developing a comprehensive marketing strategy, as well as strategy for specific projects. 

Marketing Coordinator, 1984-1994

· Prepared proposals, interview materials, and award submittals.

Earlier Professional Experience

· St. Luke’s Hospital, Kansas City, Missouri, 1982-1984.  Communications Coordinator.

· Advanced Health Systems, Kansas City, Missouri, 1979-1982.  Field Operations Specialist.

· William M. Mercer, Inc., Kansas City, Missouri, 1977-1979.  Benefit Communications Consultant.

ADVANCE \d12 Technical/Computer Skills

· Microsoft Word, Excel, PowerPoint

· Outlook

· iManage (document storage/retrieval)

· CRM Technology (InterAction)

· QuarkXpress, Photoshop, PageMaker (working knowledge)

· HTML (working knowledge)

· Proprietary web update software

Education
· B.S., Journalism, Advertising Major / University of Kansas – Lawrence, Kansas

· Award for outstanding senior in Journalism School
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