Member 7650B

Email member directly at 7650B@jenkc.org or call Sam Matier at 913-663-5579 for member contact information.

A training management position utilizing my unique blend of experience, strategy and creativity.

 

A successful training, mentoring and coaching background with a national, corporate sales and marketing organization, backed with an MBA in marketing and focused on bottom-line results
Expertise includes:

	· Presentation Skills
	· Coaching
	· Mentoring

	· Strategic Planning
	· Problem Solving 
	· Adult Learning 

	· Listening Skills 
	· Research 
	· Analytical Skills


PROFESSIONAL EXPERIENCE

Confidential , KS
  2001-Present 

Full-service marketing communications firm

Account Supervisor

Direct new business development.  Counsel clients to assess and analyze their positioning and then develop marketing strategies and solutions. Agency specializes in creative copywriting and production for collateral, radio, TV, print and direct mail marketing primarily for manufacturing and retail accounts.  
UNIVERSITY OF PHOENIX, Kansas City, MO




    2003 – Present

Certified Faculty Instructor


Teaching graduate level marketing  – Marketing Management, both on-ground and on-line.  Went through an extensive 10 week certification training. 

AMC THEATRES  /  NATIONAL CINEMA NETWORK, Kansas City, MO
1990– 2001

Nationwide In-Theatre advertising media

National Account Executive, Sponsorships & Promotions (Kansas City), 2000-2001 

· Initiated new revenue streams for ground-breaking national advertising program accessing previously untapped promotional and direct marketing budgets.  

· Called on Hallmark, Sprint, Disney, Kodak and other top 100 advertisers

· Developed customized high impact promotions for targeted companies. 

· Represented at seminars resulting in many significant sales.

Executive Director (Kansas City), 1995-2000

Conducted intelligence research and competitive market analysis to determine sales trends of competitors and identify opportunities resulting in increased sales. Reported analysis directly to company president. Identified and evaluated the business potential of strategic alliance opportunities.  Developed new products. 

Special Projects/Marketing: 

· Developed promotional programs to increase local media sales 

· Created new products and worked with outside vendors to determine feasibility

· Contributed on web strategies and development.  Selected to lead plan to increase awareness of website, resulting in successful registration on top search engines.

· Participated on all agency and web agency evaluation & selection committees. 

· Originated national and local ad concepts as Internal Creative Consultant
· Initiated, researched and developed a highly regarded SWOT (strength/weakness/opportunities/ threats) analysis of company. Company president used information to recruit senior management.  

      Training: 

      Created and implemented training program, which tripled local sales from $12 million to $38 million. 

· Directed Training Program for six years

· Conceived, wrote, managed and facilitated a dynamic and effective, marketing-focused, seven-day consultative national sales training course 

· Trained and evaluated more than 600 sales reps to sell advertising media

· Coached and motivated new hires throughout their careers 

· Initiated Mentor Program which reduced turnover of sales reps by 20% 

· Team Building: Established cross-functional training program to strengthen employee relationships and increase productivity  

      Senior Account Executive (San Diego, CA), 1990-1995

· Consistent top producer as a consultative sales rep. Recognized with national Top Sales awards

· Pioneered In-Theatre advertising in the marketplace  

· Led company in introducing many new business categories to this media 

· Coached and mentored sales reps to improve sales 

STERES GAFFEN MEDIA, San Diego, CA
1989-1990 

Full-service marketing communications firm 

Principal

Co-founded full-service, marketing communications agency specializing in marketing, advertising, promotions and public relations. Developed new business, provided account management and designed creative and promotional campaigns. Clients included broadcast, retail and community service accounts.

ROBERT KEITH PROMOTIONS, San Diego, CA
1985-1989

Marketers of Giant promotional media, billboard embellishments  & licensed corporate characters
Marketing Director

Developed and managed strategic planning which positioned company as industry leader. 

· Increased product sales from $14 million to over $29 million.

· Managed trade show operations, resulting in hundreds of contacts.

Managed clients: Chrysler, Continental Airlines, Corona (Barton Beers), Kraft, Inc., Domino’s Pizza, Phillip Morris, Universal Studios and Coke USA.  
EDUCATION

MBA, Marketing - National University, San Diego, 1988

· Dr. Warren Hamilton Recognition for Honor Graduates, National University

· Dr. Glen E. Beardsmore Leadership Award, National University

                  BA, Political Science - Northeastern Illinois University, Chicago
